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Abstract

Before the COVID pandemic, solo travel was getting more and more popular —
especially among women travelers. Both demographic, social trends, and inner
motivations enhanced the popularity of this type of travel. The aging society and the
single lifestyle increased the demand on the one hand, while on the other hand, the
desire for self-realization, to find new ways of life, escapism, the thirst for self-
confidence drive more tourists to travel alone. In the case of women fravelers, their
increasing decisive power and independence also boosted solo travel. The tourism
industry also offers several attractions specially designed for them. The post-
pandemic era will show how this special group of travelers will react to the changed
circumstances and how they will change their travel habits. The paper examines
how frequently Hungarian respondents travel alone and what their attitudes towards
this type of traveling are.
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Infroduction

The social and economic changes of the last decades have thoroughly redrawn the
map of fravel habits. An increasing number of people live alone, single — either
voluntarily or from necessity. This trend is also reflected in the type of travel. Before
the COVID19? pandemic, more and more travelers belonged to this group, who
traveled alone (Cohen et al., 2015; Bianchi, 2016; Her et al., 2018, Brown et al., 2020,
Devajyoti, 2014).

For today, solo traveling has created a special segment of the tourism market. This
segment has got into the focus of different tourism service providers, but also of
academic researchers. The topic has induced several pieces of research and studies
(Marton et al., 2020). Solo travelers have also their preferences. The tourism industry
has revealed them already and tries to attract this segment by giving special offers
for them. They would like to have more tours, accommodations with no single
supplement; hotels with more single rooms with special rates for solo guests,
communal tables at restaurants creating the possibility for dining with other solos, or
welcome receptions and parties for solo travelers (Solo Traveler, 2018b).

To goal of the paper is to investigate the attitudes of Hungarians towards solo
travel. Survey research has been used to collect information about the attitudes and
solo fraveling of Hungarian citizens.

Background

There are several trends in society that fuel solo fravel (See Figure 1). It is interesting to
see, that 60% of solo travelers live in a relationship: by traveling alone they want to
keep control in their affairs, in their own life (Martin, 2018).

Figure 1
Different trends in society fueling solo travel
the number .
of single new trend: mo(;ee Oiﬁhve' growing the desire for
PErsons is single-lifestyle socige’rigs individualism freedom
increasing
. more
the 22#{6 for independent childless later
A groups in couples marriage
realization society

Source: Ernszt-Marton (2020), Laesser et al. (2007)

Leith (2020) identifies the following basic drivers of solo tourism: “the search for
solitude; the search for social interaction; lessening of the solitary stigma; and the
digital anchor to others”. ,,Curious hedonism” and social matters are also considered
to be the main drivers (Leith, 2020, Laesser et al., 2007). Curious hedonism means,
that solo travelers want to experience and discover new things — insisting on
convenience (Laesser et al., 2007). ,,Difficulty in finding a fravel companion” and a
»free choice” were also considered to be reasons for solo fravel (Abbasian, 2018).

The Solo Traveler has surveyed in 2018. Based on its results 58,9% of solo travelers
travel alone, because “they want to see more of the world, and don’t want to wait
for others; 45, 39% want to be independent of others, since they “want to do what
they want when they want”, finally 27, 69% like independence, because” it grows
their self-confidence” (Solo Traveler, 2018a). Traveling solo has several advantages,
but disadvantages as well (See Table 1).
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Table 1
Advantages and disadvantages of solo travel

Pros of solo travel Cons of solo travel

opportunity for personal growth
setting your own schedule
giving time to you to think
having more chance to cultural interaction discomfort increases
immersion experience cannot share experiences

taking higher costs
getting lonely
more dangerous

Source: Ernszt et al. (2020) based on Julieff (2019), Crawford (2019)

Several other pieces of research revealed different aspects of solo travel. Brown
et al. (2020) explored the experiences of solo tourists regarding dining since people
traveling alone cannot avoid dining alone. They felt stigmatized by other guests and
workers of the restaurants because negative feelings were sent for them because of
them being alone. Having dinner alone was the worst of the meals since it is a time
for socialization; furthermore, being a solo woman strengthened the discomfort
feeling.

However, there are still several circumstances, obstacles that make the travels of
women harder. Meanwhile, solo female travelers have got into the spotlight. There is
no doubt that women have become equal with their male colleagues not only in
the world of work but also in the world of travel. Today, as an almost cliché, we
repeat that a significant proportion of travel decisions are made by women (Bond,
2021).

The fact that women travel alone is due to a great many factors, with many
desires and circumstances behind it (See Figure 2). The topic of motivations, drivers is

deeply a researched area. The researchers have revealed several typical
motivational drivers of women traveling solo.
Figure 2
The motivational drivers of women solo travel
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Source: Own compilation based on Marton et al. (2020), Wilson et al. (2008), Willson et al.
(2006), McNamara et al. (2010), Jordan et al. (2005), Chiang et al. (2006), Seow et al. (2018),
Ernszt et al. (2020)
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According to Osman et al. (2019), tfravel motivations can be grouped into two

main factors: “personal” (e.g. freedom, flexibility, self-empowerment, independence,
exploration) and *social interaction” (lack of companion, meeting new people)
factors (Osman et al., 2019). Disappointment with group travel and the lack of a
partner can also be reasons to travel alone for women (Mani et al., 2020).
Solo women fravelers cannot be considered to be one homogenous group, they
form a quite heterogeneous group (Khoo-Lattimore et al., 2018). Five motivation
dimensions were identified by Chiang et al. (2006): experience, escape, relax, social,
and self-esteem.

However, traveling alone as a woman has many challenges. Galik (2018)
collected the barriers in solo and all women fravel in her country, India. The following
constraints were identified by her based on her researches (See Table 2).

Table 2

Constraints of women solo travel

Dimension Elements

Safety and security sexual assault, rapes, kidnapping and theft, eve teasing,
problem: being physically unfit

Sociocultural expectations of society from women, perceptions of family
members, colleagues, role of life partner

Individualized self-concept, confidence level, loneliness

Pragmatic lack of money and fime, holidays from job, lack of
information, language problems

Geographic desfination specific  problems, curtailed choice of

destinations

Source: Galik (2018), p. 30, Mani et al. (2020)

Solo traveler women can face barriers before (e.g. being physically unfit, financial
problems) and during their travel (e.g. verbal harassment) (Mani et al., 2020).
However, she found, that women could negotiate all their arising problems during
their travel, which made them feel more self-confident. Solo travel has even
tfransformed their life and was inspiring for them (Mani et al., 2020).

Methodology
To reveal the experiences and attitudes of tourists towards solo fraveling, we
conducted empirical research among Hungarians in 2019. The survey focused on
questions regarding the popularity and the general attitude of the survey
participants towards solo tourism, the benefits and the disadvantages of this type of
trip.
The following research questions were drafted:

e RQI: How popularis solo tourism among Hungarianse

e RQ2: How do the respondents evaluate the characteristics of solo tourisme

What pros and cons are associated?

The survey questions and statements were drawn from the theoretical overview
and earlier empirical researches (Wilson et al., 2005; Seow et al., 2018). The research
participants had o answer yes-no questions and evaluate statements of the 5-point
Likert scale, which is validated based on earlier research on the topic (Chiang et al.,
2006). The analysis and the introduction of the survey results were based on
descriptive statistics such as frequency tables and cross tabs.

In the online survey, 386 Hungarian respondents partficipated. Regarding the
demographics of the survey sample (Table 3), 71,2 percent of the respondents were
female, 28,8 percent were male. About 90 percent of the participants were under 46
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years, even 69,9 percent belong to the youngest age group (18-25 years). The age
composition of the sample contributes to getting more reliable results; hence, solo
tourism is rather preferred among younger generations. One of the known limitations
of the research is the non-representativeness of the sample for the Hungarian
population.

Table 3
Demographic profile of the sample

n % n %
Age group Gender
18-25 years 270 69.9 % female 275 712 %
26-35 years 32 83 % male 1117 288 %
36-45 years 45 1.7 %
46-55 years 21 54 % Education
55-65 years 13 34 % Primary school 11 28 %
> 65 years 5 1.3 % Secondary school 302 782 %
College/ university 70 181 %
Occupation Postgraduate/ PhD 3 08 %
Student 240 62,2 %
Entrepreneur 9 23 % Frequency of travel
Public sector
employee 42 10,2 % not every year 8 21 %
Private sector
employee 88 228 % 1-2 times a year 238 61,7 %
Retired 1 03 % 3-4 times a year 87 225 %
Other 5 1.3 % > 4 times a year 53 137 %

Source: The Authors’ work

Results

A significant part of the respondents had decisive travel experiences, which also
conftribute to the more reliable results. 61,7 percent of them travel once or two times
a year, 36,2 percent fravel at least three or four times yearly. Regarding the
motivations of their travels, the Hungarians travel most often for VFR (59,3%),
waterside holidays (52,1%), and shopping (39,9%). Hiking, pilgrimage, and
discovering new cultures are more rarely among the travel motivations, however,
precisely the above-mentioned motivational factors are more associated with solo
tourism.

People who participated in the survey travel the most often with their family or
friends. Solo fourism has not been so atfractive to the respondents yet, 44,3 percent
of them have never traveled alone. Approx. 17 percent of the Hungarian
respondents travel alone often or very often. Men prefer solo trips than women, male
respondents represent a higher proportion (23,4%) in this regard than the females
(14,9%).

Solo traveling provides many advantages, but also the disadvantages also have
to be considered, which determines the willingness for solo fraveling (Table 4). 73,1
percent agree or strongly agree, that solo traveling is a good opportunity to escape
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from the daily routine and working weekdays. A similar proportion of them (68,7%
and 68,1%) think that fraveling alone satisfies the desire for freedom and adventure.
Furthermore, there is significantly a strong agreement regarding the benefits of solo
tourism in case of the following features: “having more time for myself” (61,1%),
“good “tool” to find myself and set new goals” (58%) and “no adoption to other
companions” (57,3%).

However, the respondents do not think that solo traveling is as safe as traveling
with companions. 65 percent of the survey participants believe that traveling alone
has more risks.

Table 4

The evaluation of the characteristics of solo traveling

Statements (1) (2) (3) (4) (5)
No adaption to others 6,5% 2.1% 27.2% 30,1% 27.2%
It is as safe as the travel with others 29.3% 36,0% 22,5% 8.0% 4,1%
Meeting new people and getting new 4,7% 11,4% 33.9% 36,8% 13,2%
friendships.

Having more time for myself. 3.4% 8.3% 27.2% 32,6% 28.5%
Becoming more confident. 5.2% 13.7% 30,1% 28,8% 22,3%

It is good when having no partners to 10,6% 14,5% 31,6% 26,2% 17,1%
travel with.

Taking adventure. 1.8% 5,4% 24,6% 41,% 26,4%
For the need for change and 7.5% 20,7% 34,7% 24,6% 12,4%
transformation.

To find myself and set new goais. 5.2% 11,1% 25,6% 35,5% 22,5%
Satisfying the desire for freedom. 1,.8% 7.8% 21,5% 39.6% 29.0%
Possibility to escape from the 1.0% 4,9% 21,0% 31.1% 42,0%
weekdays.

Note: 1 - Strongly disagree, 2- disagree, 3 — Undecided, 4 — Agree, 5 — Strongly agree
Source: Authors’ edition

However, the participants justified the advantages of solo tourism with a high
proportion of agreement: most of them (75,9%) do not plan to travel alone in the
future. Many reasons can contribute to and confirm this result. 86,6 percent of the
Hungarian respondents think that sharing and living travel experiences with others
are important, therefore they would rather not take solo frips. Besides this, they would
also miss their families, and on the other hand, the family would not support the idea
of solo travel either.

As it was detailed in the literature review, women create a special segment in solo
tourism. Comparing the replies of females to the answers of male respondents, the
results show, that there is a significant difference between them according to the
One-way ANOVA analysis. Women are more sensitive to safety and security issues
than men on a 5 percent significant level (p=0,17<0,05), even though both females
(M=2,13) and males (m=2,42) think that traveling alone cannot be as safe as
fraveling with companions. A remarkable difference was also detected in the case
of the following drivers and aspects of solo traveling: the need for change (p=0,08),
self-actualization (to find myself and set new goals) (p=0,00). Based on the results
women find the spiritual and abstract approach of solo tourism more important than
men.
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Figure 3
Reasons behind refuse of solo fravel

| want to share experiences with others. B4 23,0% 63,6%

I would miss my family. BES5 21,3% 54,6%

No support from family/ friends' side. 20,6% 15,8% 21,3% 21,3%

Safety and security reasons. 26,8% 17.5% 22,0% 16,5%

| do not have enough courage. 37,5% 17,2% 18,9% 11,7%

m Strongly disagree  mDisagree  mUndecided Agree Strongly agree

Source: Authors’ edition

Conclusion

Our study was focused on revealing the current attitude of Hungarians fowards solo
tourism. As the results showed, only the minority of the respondents (ca. 15-20%)
would willing to or like to travel alone in the future, which confirms that solo tourism
has not been really widespread among Hungarians. Men represent a higher
proportion than women, who would take a solo trip. Analyzing the characteristics of
solo traveling showed, that the survey participants see the following characteristics
of solo tourism as the main advantages: escape from weekdays, feeling of freedom,
and adventure.

One of the limitations of the research is that the sample is non-representative for
the Hungarian population. Furthermore, the survey questions focused on only special
characteristics of solo tourism based on previous studies, however, open questions
could have helped reveal much deeper aspects and reasons for solo trips.

Taking travel alone is getting more and more popular among tourists, especially
among Asian women. Our study aimed to analyze the Hungarians' atftitude towards
solo tourism. The results showed that solo tourism among Hungarians is still in its
infancy, the majority of the respondents (44,3%) have never traveled alone, and ca.
75 percent of them are not planning, either. Analyzing the answers of the different
genders, we can see, that there is a significant difference between men and
women in some aspects of solo tourism. Women find the spirifual aspects of solo
tourism more interesting and important than men; however female tourists are more
sensitive to the potential risks associated with solo tourism. This study and research
investigated only a general attitude of the respondents towards this relatively new
frend in fourism; nevertheless, it would be interesting to research the safety and
security aspects of solo tourism deeper. This approach does have more relevance in
the era of the current pandemic, too.
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